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PROSPECTS FOR THE DEVELOPMENT OF DOMESTIC TOURISM IN UKRAINE

Formulation of the problem. The relevance of the study is determined by the important role of 
domestic tourism in the economic development of the state, preservation of cultural and natural 
resources, strengthening of the social identity and national consciousness of the population.

Presenting main material. Based on the results of the study, it was established that certain 
trends were formed in domestic tourism in connection with the Russian invasion. Such trends 
are the increasing popularity of sanatorium tours; the popularity of booking tours “for tomorrow”; 
reducing the duration of trips; changing requirements for tourist establishments; changing the 
portrait of the Ukrainian traveler; growing popularity of solo tourism; the popularity of tourist 
programs aimed at helping the Armed Forces of Ukraine [1].

The analysis of the mentioned trends shows that, despite the wartime, people continue to 
travel to Ukraine, which contributes to the development of the domestic tourist market. At the 
same time, the development of domestic tourism is complicated by a number of problems: 
military actions on the territory of the country; loss of a significant part of tourist and recreational 
resources; destruction of tourist infrastructure; violation of logistics on the territory of Ukraine; 
placement of occupying troops on the territory of tourist centers; loss of labor resources. To 
solve these problems, the following measures are proposed: ensuring security on the territory of 
Ukraine by providing information about potential dangers and warning tourists about areas that 
are dangerous to visit; restoration of historical and cultural objects; development of alternative 
routes; reconstruction of tourist infrastructure, roads and other infrastructure facilities; support 
of the tourism industry by the state; support for workers in the tourism industry. The practical 
significance of the study lies in the possibility of applying the obtained results by state authorities 
for the development of domestic tourism in Ukraine [2].

Conclusions. Domestic tourism is of great importance for Ukraine, as it contributes to the 
development of regions, increases the income of the tourism industry, enriches the cultural 
life of the country, and increases prestige in the international community. In connection with 
the difficult situation in Ukraine caused by military actions on its territory, certain trends have 
formed in the field of domestic tourism. Such trends are the increasing popularity of sanatorium 
tours; the popularity of booking tours “for tomorrow”; reducing the duration of trips; changing 
requirements for tourist establishments; changing the portrait of the Ukrainian traveler; growing 
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popularity of solo tourism; the popularity of tourist programs aimed at helping the Armed Forces 
of Ukraine. The analysis of domestic tourism trends shows that people continue to travel in 
Ukraine, which contributes to the development of the domestic tourism market of our country. At 
the same time, the development of domestic tourism is complicated by a number of problems: 
military operations; loss of a significant part of tourist and recreational resources; destruction 
of tourist infrastructure; violation of logistics; placement of occupying troops on the territory 
of tourist centers; loss of labor resources. To solve these problems, the following measures 
are proposed: ensuring security on the territory of the country by providing information about 
potential dangers and warning tourists about areas that are dangerous to visit; restoration of 
historical and cultural objects; development of alternative routes; reconstruction of tourist 
infrastructure, roads and other infrastructure facilities; support of the tourism industry by the 
state; support for workers in the tourism industry. The practical significance of the study lies 
in the possibility of applying the obtained results by state authorities for the development of 
domestic tourism in Ukraine.
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