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Abstract

The tendencies of business socialization as well as the peculiarities of the Ukrainian situation, namely, the general social and economic crisis in the
country and, at the same time, an increase in the lack of qualified managers who see the future of their business in Ukraine, predetermines such an aspect
of the formation of business management technologies that are combined with the functioning of corporate structures and the development of their social

value.

The problem is conditioned by the fact that in order to balance the interests of the parties in the social dialogue, socially responsible behavior, the
spread of ideology and technology of social responsibility, the introduction into practice of all economic structures, state, business, trade union, the idea
of a just social contract, and not confrontation. It updates the development of theories and tools of corporate social responsibility policy.

Using analytical materials from domestic and foreign publications in the context of social ethics, to derive the theory of social responsibility of
business and practical tools for their application. To achieve the goal, a following methodology is used: inductive generalization of data, comparison and

analogy, deductive output of new knowledge.

Established by the current conditions of the theory of the phenomenon of social responsibility, namely: business professional practices
(improvement of production technologies), technology personnel (retraining, training), regulation in the field of occupational safety and health
(increasing the level of occupational safety), maintaining links with community, environmental social responsibility. Proposed tools for their application
(grants, scholarships, social investments, philanthropy, sponsorship, local community funds).

Social responsibility is a voluntary contribution of business to the development of society in the economic, social, environmental spheres; the
commitment of the company to ethical conduct of business, promotion of sustainable development of the enterprise, community and society.

Key words: social responsibility, theory, tool, stakeholders, investment, charity, philanthropy.

Problem statement.

In recent years, the social aspects of corporate
activities have received significantly more attention
both in theory and in management practice. This is due
to both global (primarily European) trends in the
socialization of business and the specifics of the
Ukrainian situation, namely: the general socio-
ecological crisis in the country and, at the same time,
the increase in qualified managers who plan the future
of their business in Ukraine. The most complex and
interesting aspect of the formation of social
technologies for managing large businesses is that
which is combined with the functioning of corporate
structures and the development of their social tolerance.

The timeliness of the subject is due primarily to the
fact that in order to ensure the balancing of the interests
of the parties to social dialogue, the effective
development of socially responsible behavior of
business entities, it is necessary to consistently spread
the ideology and technology of social responsibility, to
introduce into the consciousness and practice of all
economic and social entities — state, business, trade
union structures — the idea of a fair social agreement,
rather than social confrontation. Much work is needed
to form the parties to social partnership.

Analysis of recent research and publications.
It is a socially responsible approach to business
management the foundations of which were laid in the

middle of the 20th century owing to the charitable social
activities of A. Carnegie, J. Rockefeller, R. E. Wood [1-
3]. Today, the phenomenon of social responsibility has
gained widespread acceptance and detailed analysis,
which was facilitated by Howard R. Bowen’s work
“Social Responsibilities of the Businessman” [4].

H. R. Bowen was one of the first to study the
phenomenon of social responsibility. Based on his
definition that the social responsibility of a businessman
consists in implementing such policies, making such
decisions or adhering to such a line of behavior that
would be desirable for the goals and values of society
[4]. Along with this, subsequent interpretations of this
concept began to take shape.

For example, we have formulated a definition of
corporate social responsibility as the management of
technogenic and environmental safety that satisfies the
environmental, ethical, legal, commercial and other
public expectations that society associates with modern
business management.

Yu. Marshavin identified four main characteristics
of an organization that can be given the status of
socially responsible [5, 6]:

—rational combination of the techno-economic
interests of the owner of the enterprise with the interests
of the team;

— the focus of entrepreneurship on ensuring that the
entire society receives material and social benefits from
its activities;
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—taking into account the long-term impact of
modern economic activity on future generations, i. e.
ensuring sustainable environmental development;

—high spirituality of the enterprise, concern for the
spread of moral values, preservation of culture, nature
and development of art.

Alternatively,  N. Voloskovets  believes  that
corporate social and environmental responsibility is a
responsible attitude of any company towards its product
or service, towards consumers, employees, partners; an
active social position of the company, which consists in
harmonious coexistence, interaction and constant
dialogue with society, participation in solving the most
acute social and environmental problems, and the social
responsibility of a businessman consists in
implementing such a policy, making such decisions or
adhering to such a line of behavior that would be
desirable for the goals and values of the society [7].

P. Kotler speaks of social responsibility as an
obligation to improve the well-being of the community
through voluntary business practices and the investment
of corporate resources in social and environmental
projects [8, 9].

P. Drucker put forward the idea of combining
profitability and ethical responsibility, that is, adhering
to the principles of social responsibility of business
[10].

In general, the problem of socially responsible
business is currently being actively discussed in the
social and humanitarian scientific field. However,
certain issues, such as the creation of applied strategies
and tactics of socially responsible business behavior that
would be not only socially balanced, but also
economically profitable, often remain out of the
researchers' attention. This circumstance has led to the
formulation of the corresponding aim and objectives of
the study.

Setting the task and its implementation.

The aim of the research is to develop a system of
theoretical provisions of the social and environmental
responsibility of business and practical tools for their
application.

To achieve the aim, the tasks have been set to clearly
define the issues of social responsibility of business,
establish a conceptual basis and management
technologies of socially responsible entrepreneurship,
analyze world experience in the field of social
responsibility of enterprises and its implementation in
Ukrainian realities. To perform the tasks, the
methodology of inductive data generalization,
comparison and analogy, and deductive derivation of
new knowledge has been used.

Social responsibility (of the state, business, and
individuals) as a special type of social relations and a
natural result of a developed socially oriented economy
is at the same time an important indicator of the
ecological, social, and political maturity of society. In a
developed society with a strong economy, there is an
objective need to transition to socially responsible
relations.

There is some uncertainty in the issue of compliance
with the principles of social and environmental
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responsibility by businesses in modern conditions gives
rise to a multitude of approaches to solving this issue,
but they have a common basis: social responsibility of
business prioritizes how enterprises organize and ensure
the effectiveness of their commercial activities to form
an overall positive impact on society.

When investigating the conceptual basis of the
corporate social responsibility system, we have
substantiated that it largely depends on the value
orientations that underlie the formation of the mission,
strategic vision, corporate governance, and the use of
modern management technologies.

The structure of the phenomenon of social
responsibility can be represented as a system of levels
of organization, principles of functioning (regulatory
framework), management technologies and tools for
their implementation. The analysis and research of the
named components of this phenomenon allows us to
more deeply reveal their content and essence.

The definition of social responsibility levels defines
three levels: basic (compliance with legislation,
conscientious payment of taxes, payment of wages,
improvement of the workforce); corporate (personnel
development, social packages, greening of activities,
occupational safety system); paternalistic (charity,
patronage, support for community development).

The basic principles of the functioning of the social
responsibility system are quite clearly established in the
relevant standards, which we have divided into four
groups: general (UN Global Compact, Global Sullivan
Principles, OECP); managerial (SA 8000, 1SO 9000,
ISO 14000, Criteria for Forest Management); rated
(FTSE4 Good Selection Criteria, Dow Jones
Sustainability ~ Group); reporting and analytical
(AA1000, Global Reporting Initiative Guidelines)
[11-14].

The analysis of possible management technologies
as the basis for the development of social responsibility
at enterprises has allowed us to identify technologies for
the development of innovative business practices,
personnel technologies, technologies in the field of
occupational safety and health, technologies for a
responsible attitude to the environment, and
technologies for supporting the local community, the
use of which provides for increasing the efficiency of
the implementation of projects in the field of social
responsibility of enterprises.

The tools for implementing the suggested
technologies are based on the following methods and
means: cash grants and scholarships, social investments,
charitable contributions, corporate sponsorship, local
community funds.

The success of developing business social
responsibility is largely determined by inherent
intangible resources, the efficiency of using intellectual
and creative personnel, the uniqueness of organizational
knowledge, and the use of modern personnel
technologies to ensure sustainable competitive
advantages.

The most widespread approach to socially
responsible activity is the instrumental approach,
according to which the enterprise acts as an instrument
for creating wealth, and all its social activities are aimed
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at achieving economic results. Such a strategy appeared
at the end of the 20th century, when corporate social
responsibility was considered mainly as the
responsibility of the enterprise to its shareholders. The
most famous supporter of this approach is M. Friedman,
who believed that there is only one social responsibility
of the business world - to use its resources and engage
in activities aimed at increasing profits, provided that
the rules of the game are observed, that is, to engage in
open and free competition, without deception and fraud.
[15, p. 124;16]. That is, acting in this way, the
organization fulfills its technological, economic
function, producing goods and services necessary for
society, while creating jobs and ensuring profit
maximization for shareholders.

A focus on profits does not exclude the need to also
take into account the interests of all those affected by
the company's activities (stakeholders). Under certain
conditions, satisfying such interests can contribute to
maximizing shareholder value. An adequate level of
investment in philanthropy and social activities is also
permissible for the sake of generating profits.

Instrumental theories are divided into three groups:

— maximizing shareholder value;

— creating competitive advantage;

— marketing a socially significant problem.

The theory of shareholder value maximization
proves that the growth of a company's shareholder value
is one of the approaches to assessing its social activities.
That is, it is worth investing in social and environmental
projects in order to increase the value of shares.
Otherwise, if social requirements will only lead to the
expenditure of funds, the company should refuse such
investments. In order to improve long-term prospects,
companies should somehow contribute to the
development of the community. This will contribute to
the attraction of qualified personnel, reduce the risk of
strikes, receive benefits from the state and other positive
effects. That is, social and economic goals are
somewhat separated from economic.

We divide the strategy of competitive advantage into
two aspects:

— social investments to strengthen competitiveness;

— business development from the point of view of
effective, environmentally sound use of resources.

A supporter of this approach is M. Porter.
[17, p. 211]. It is from him that the idea originates that
investments in the social and environmental sphere, as
well as charity, can become factors in increasing the
competitiveness of an enterprise. If a company’s
charitable activities are connected to its overall goal,
then they can create more benefits than individual
donations and contributions.

The idea of economic development based on
environmentally sound and economical use of resources
is based on an effective and unique combination of
human, organizational and material resources.

The approach, called cause-related marketing,
defines social responsibility as the process of forming
and implementing marketing activities that are
characterized as a firm's attempt to make certain
contributions to a social goal, satisfying both corporate
and individual interests.
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A group of theories that can be called socio-political
focuses on the connection and interaction between the
technological sphere and society and the role of
economic power in society.

Among socio-political theories, we distinguish:

— corporate constitutionalism;

— social contract theory;

— corporate citizenship.

It was K. Davis who stood at the origins of the
theory of corporate constitutionalism [18, p. 23]. He
was one of the first to argue that business is a social
institution and must use its power responsibly; and he
also put forward the imperative that the improper use of
power (including political power) is considered wrong
and can lead to its complete loss.

The essence of the theory of corporate
constitutionalism in the context of environmental social
responsibility lies in the initiation by corporations of a
policy of minimizing the negative consequences of their
activities in order to prevent crisis situations and
protests against capital.

But, in our opinion, total business responsibility, as
well as the ideology of the free market in the absence of
social responsibility, are undesirable in a moderate
society. The limits of functional power lie within the
requirements of various interest groups. This circle of
interest groups determines the conditions for the use of
their power by companies. They direct the company's
capabilities in the direction of supporting and protecting
their interests, including a safe ecological environment
for the population.

The philosophical basis of the social contract theory
was laid by J. Locke [19]. He believed that there is a
certain implicit contract between a society and business.
This contract covers some indirect obligations of
business towards society.

Such a contract implies the existence of some kind
of social contract that aligns the behavior of the
entrepreneur with the goals and values of the society.
The specific terms of this contract may change in
accordance with the transformation of social
expectations, but the contract as a whole remains as the
main source of legitimacy of the business.

But in modern conditions of economic management,
it is necessary to distinguish between macrosocial and
microsocial contracts. The macrosocial contract should
provide for the formation of principles and norms that
would provide rules for any social contracts. The
microsocial contract implies explicit and implicit
agreements, such as, for example, economical,
scientifically based treatment of natural objects, which
are mandatory within certain communities: industries,
companies or economic systems as a whole.

The theory of “corporate citizenship” has achieved
active development in society due to the growing
popularity of anti-globalization processes. This concept
was actively proposed by Yu. Ye.Blagov and
mentioned in the reference [20, p. 186]. Considerable
attention to this problem was also paid by R. E. Wood.
[3, p. 107]. In his work, the author notes that to this day
the theory of “corporate citizenship” largely determines
the obligations of corporations towards stakeholders
with their environmental needs.

Scientific and technical journal «Technogenic and Ecological Safety», 17(1/2025) 69



ISSN 2522-1892

A fairly common view is that corporate citizenship
is equated with corporate social responsibility.
A. Carroll sees corporate citizenship as a new
conceptualization of the role of business in a society
[21, p. 213]. Finally, a broader approach to
understanding corporate citizenship is that corporations
are engaged in the sphere of citizenship when the
government is unable to cope with the problems of
society. Despite the diversity of interpretations of the
concept of “corporate citizenship”, they all focus on the
problem of combining rights, responsibilities and
possible partnerships between business and society in an
effort to improve the conditions for the functioning of
societies and places of presence of companies, as well
as preserve the environment.

Thus, the main achievement of the theory of
corporate citizenship is that it defines the
responsibilities  of  corporations  towards their
stakeholders.

Awareness of the role and importance of corporate
citizenship contributes to the active creation and signing
of agreements by international companies to establish
multilateral relations in the context of collective
tolerance in the treatment of natural objects.

In the socio-ethical field, there is a phenomenon of
integrative theories. The group of integrative theories
focuses on how business integrates social requirements
into its activities, convincing that it owes its existence
and development to society.

Thus, social responsibility in the field of
technogenic and ecological safety is reduced to the
conditions of a specific situation: place, time, specific
values for a specific society at a specific moment, as
well as the functional role of business. In other words,
there is no specifically defined action that managers
must perform at a particular moment in any sphere of
functioning. This group of theories focuses mainly on
identifying social demands and responding to them.

Integrative  theory includes the  following
approaches:

— environmental contingency management;

— stakeholder management in the context of
environmental responsibility;

— corporate social and environmental activity.

The idea of contingency management began to
develop in the late 20th century and was called
corporate social responsibility. This approach focuses
on the discrepancies between the expected activities of a
company and its actual actions.

According to R. Ackerman, this gap lies in the area
of free choice of the company — “zone of discretion”
[22, p. 90]. The company must fill the gap, respond to
the needs of the environment. The essence of this
approach is not only focusing on achieving and
satisfying social needs, but also on how those are
achieved.

However, more attention is paid in the concept to the
process itself, rather than to the principle of solving
corporate social responsibility problems.

The concept of “social response” was later
supplemented by the concept of “emergency
management.” The latter also emphasizes the process of
a company responding to social needs. Contingency
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management is defined as the process of identifying,
assessing, and responding to social and political issues
that may directly impact the operations of the company
itself. Contingency management aims to minimize the
“surprises” from social and political changes by serving
as a warning system for potential threats and possible
benefits that come from the environment.

The idea behind the stakeholder concept is that
every organization, commercial enterprise, government
agency, or public association has a range of
stakeholders who influence or are affected by their
activities now and in the future.

Groups of individuals generally referred to as
“stakeholders”  include  employees, customers,
shareholders, suppliers, the local community, the
government and society at large. In essence, some of
these stakeholders will have more influence than others,
and businesses need to understand the level of influence
that each of these stakeholder groups can exert.
Accordingly, the social role of business should be
defined by the demands of stakeholders, thereby
replacing the concept of “society” with the concept of
“stakeholders”.

The concept of stakeholders is developing in the
modern  socio-ecological and technogenic field.
Following L. Preston, we believe that the relationship of
a corporation with stakeholders is a source of “relational
assets”, the development of which consists in a balanced
rational response of the company to the system of
conflicting expectations of stakeholders [23, p. 213].
This behavior of a corporation enables it to generate
benefits for stakeholders over the long term and is a
means of achieving, for example, environmentally
sustainable development.

A. Carroll, as the founder of the theory of corporate
social activity, envisaged the existence of three main
elements in it: a basic definition of corporate social
responsibility, a list of problems that are attributed to
social responsibility and ways of responding to these
problems. Relying on his long-known opinion, we see
that social responsibility consists of four levels (Fig. 1.).

Be a good corporate citizen Desired by society

Philanthropic

Responsihilities

Do what is just and fair, _—
Avoid harm Ethical

Responsibilities

Qbey laws &
Regulations

Required by society

Economic Responsibilities

Figure 1 — A. Carroll’s pyramid of corporate social
responsibility [24]
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At the highest level of the pyramid, the company
donates funds for education, health care, and
environmental safety.

The stakeholder theory has several significant
differences from other theories. Three of its most
important features regarding environmental issues can
be distinguished:

— this theory is designed to simultaneously describe
and determine the environmental structure and
functioning of a particular corporation;

—it considers the corporation as a certain
organizational object through which various participants
solve their eco-social obligations;

—it is general and comprehensive, but at the same
time has a practical environmental focus.

To fulfill a proper corporate social responsibility, a
corporation must fulfill the following responsibilities:

—economic: to earn sufficient profit, satisfy the
needs of buyers in goods and services, create new jobs,
and encourage innovation;

— legal: not to go beyond the legal field;

— cthical: to be honest, respect people’s rights, be
fair;

- philanthropic: to benefit society through its
activities, including environmental ones.

We should also pay attention to the fact that,
constantly supplementing A. Carroll’s model, adapting
it to the needs of modern management, we may not
consider this pyramid to be a complete construction of
business social responsibility.

Essentially, this approach to understanding corporate
social responsibility as a multi-level structure allows us
to clearly identify the components of corporate social
responsibility of business and resolve certain
contradictions in approaches to this issue.

Socio-ethical theories include three groups of
theories focused on ethical characteristics that set the
basis for business-society relations:

— normative stakeholder theory;

— eco-sustainable development theory;

— social ecological well-being approach.

The concept of corporate social responsibility was
originally based on human rights. This is provided for
by the UN Global Compact, the World Economic
Forum, the Sullivan Global Principles, as well as
numerous international initiatives, for example, the
SA 8000 certification standards initiative [11-14].

The approach of ecological sustainable development
has become more popular at the macro level than at the
corporate level, and it involves appropriate
contributions from business. Sustainable development is
a general concept regarding the need to strike a balance
between meeting the current needs of humanity and
protecting the interests of future generations, including
their need for a safe and healthy environment. This
concept has become widely used, and the concept of
“eco-sustainable development” has spread to social
aspects, which have become inseparable from issues of
environmental protection and human life.

ISSN 2522-1892

The approach of public good assumes that business
should contribute to the increase of general well-being
as part of this society. Business should not harm or be a
“parasite” in society, but should make an exclusively
positive contribution to the well-being of society and,
above all, improve its environment.

So, as can be seen from the material considered and
analyzed, since its inception, the concept of
environmental social responsibility has undergone
significant changes, transforming from a complete
denial of this idea to the recognition of full
responsibility for the environmental safety of society on
an equal footing with the state, in accordance with the
concept of corporate citizenship.

Conclusions.

Summarizing the above concepts, we can define the
environmental social responsibility of a company as a
responsibility to members of society, which includes
both direct participants in the corporation (primarily
investors, managers and employees of the company),
and other members of society who have an indirect
relationship with the company (consumers of the
company's products, competitors, other companies,
etc.).

The subjects of the company’s social environment
and responsibility include participants in the
microenvironment — owners, employees, investors, and
the corporation’s macroenvironment — customers,
business partners, competitors, other companies,
authorities (local and national), local communities
(media, non-profit organizations, including public and
charitable ones, local activists who shape public
opinion).

Environmentally socially responsible behavior of a
company is an opportunity for a corporation to realize
its basic needs for survival, security and sustainability;
it is the main source of its reputation and one of the
most serious topics of discussion in the social and
scientific field. Local, low-budget, but interesting
environmental projects are the means of creating a
positive image of the company not only at the local, but
also at the national and international levels.

It should be noted that the theory of corporate
altruism is directly opposite to the concept of corporate
egoism. And corporations are obliged to make
significant contributions to improving the life quality of
a society.

Observation and analysis of the activities of eco-
socially responsible enterprises and companies shows
that even under conditions where investments in
reputation are reduced hundreds of times, the effect is
no less impressive than from the implementation of a
costly national program.

Consumer relations are brand building. That is, the
company tries to associate itself with reliability and
social responsibility in order to maintain competitive
advantages. But, at the same time, social activity can
significantly increase the company's profits.
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KOpuenxo JI. L.

TEOPIi TA IHCTPYMEHTH COITAJILHOI BIIIMTIOBITAJIGHOCTI B KOHTEKCTI TEXHOTEHHO-EKOJIOTTYHOI BE3NNEKHA

TenpeHuii conianizanii rocrofaproBaHHs, a TAKOX O0COOJIMBOCTI YKPaTHCHKOI CUTYallil, a caMme 3arajibHa COLiaJbHO-TIOJIITHYHA KPHU3a B KpaiHi i,
BOZIHOYAC, 301IBIIEHHS YaCTKH KBaJi(iKOBAaHUX MEHE/KEpiB, sAKi 6auaTh MaifOyTHE cBOro Gi3Hecy B YKpaiHi, 3yMOBIIIOE TakHii acriekT GopMyBaHHSI
TEXHOJIOTIH yIpaBIiHHS, IKUH MTO€IHAHUH 13 QYHKI[IOHYBaHHIM KOPIIOPATUBHUX CTPYKTYpP Ta PO3BUTKOM iXHBOI COIiaNbHOI MOBHOLIHHOCTI, 30KpeMa
€KOJIOTT1YHO].

IMpoGiemaTnka OOYMOBIIOETBCS THM, IO 3amis 3a0e3leueHHs OallaHCy IHTEpEeciB CTOPIH COLIAIBHOTO Jiajory, COLiajbHO-eKOJIOITIHOL
BIJINIOBiIaIbHOT TMOBEIIHKM HEOOXi/HE MOMIMPEHHs iaeonorii i TexHosorii couiaJbHOI BiJIOBINAMBHOCTI, BIPOBAIKEHHS B MPAKTHKY BCIX
EKOHOMIYHHX CTPYKTYp: ACP)KaBHUX, MiANPUEMHHIBKHX, TMPOQCIIIKOBUX, i€l CPaBEMTHBOTO COLIATBHOrO JOTOBOpPY, a He KoHbpouTamii. Lle
aKTyalizye po3poOKy Teopiif Ta IHCTpyMEHTapio TOTITHKY €KOJIOTiYHOI Ta CONiaJbHOI BiNOBINANBHOCTI ITiITPUEMCTBA.

AHAJTITUYHO BHUKOPHUCTOBYIOUM MaTepiaji BITYM3HSHUX 1 3apyODKHUX IyOJiKalid y KOHTEKCTI TEXHOT€HHO-EKOJIOTiYHOi Oe3leKu, 3a MeTy
BBI3bMEMO BHUBEICHHS TEOPETHYHUX MOJOKEHb (PEHOMEHY €KOJIOTIYHOI Ta COLiaIbHOT BiAMOBIAAIFHOCTI i BCTAHOBUTH NPAKTHYHUI 1HCTpyMEHTapii
X 3acTocyBaHHs. [l TOCATHEHHSI METH BUKOPHCTAHO METOONOTII0 iHyKTHBHOTO y3araJlbHEHHS JJaHWX, MOPIBHAHHSA Ta aHAJIOTI{, JIETyKTHBHOTO
BHUBE/ICHHS HOBOTO 3HAHHSI.

BcraHoBieHO MPUIHATHI 32 Cy4aCHUX YMOB TeOpii ()eHOMEHY eKOJIOTIUHOI Ta COLialbHOT BiIIOBIIAJIbHOCTI, @ caMe JUIOBI podeciiiHi MpakTHKA
(BIIOCKOHAJICHHSI TEXHOJIOTIH BHPOOHHITBA), HEPCOHAI-TEXHOJIOTI] (TIepeHiaroToBKa, HaBYaHHs), peryJioBaHHs y cepi Oesmexku mpari i ririeHu
(MiZBMIEHHS PIBHS OXOPOHM Tpali), MiATPHMKa 3B’s3KiB i3 TpOMAaJor0, eKojorigHa Oe3reka. 3ampoIIOHOBAHO 3aco0M IHCTpyMEHTapiro ix
3acTOCyBaHHs (TPaHTH, CTUTICHII, COLliaNIbHI IHBECTHIIIT, OI1aroJifHUIITBO, CIOHCOPCTBO, (POHIM MiCIIEBUX TPOMA).

CoriaibHa BiAMOBINANBHICTB — 1€ TOOPOBIIFHUI BHECOK OpraHi3alliif y pO3BHTOK CYCITLILCTBA B KOJIOTIUHIH, collialbHil, GKOHOMIYHIN cdepax;
3000B’13aHHS KOMITaHii 0JI0 ETHYHOTO BEACHHS TOCIIOaPCTBA, CIPUAHHS CTAJIOMY PO3BUTKY MiIMPHEMCTBA, TPOMAJIH i CyCIILIBCTBA.

Ku1ro4oBi c1oBa: couiaibHa BiIMOBIIAIBHICTh, TEOPIis, IHCTPYMEHT, CTEHKXOJIIEPH, IHBECTHILiS, OJaroAiiHUIITBO, MELICHATCTBO.

12 Scientific and technical journal «Technogenic and Ecological Safety», 17(1/2025)



HayxkoBo-Texniunuii xypHan « TEXHOI'EHHO-EKOJIOT'TYHA BE3IEKA», 17(1/2025) ISSN 2522-1892

JITEPATYPA

1. Carnegie A Advantages of Poverty / Foreword by D. Carnegie. 54 p. URL:
https://www.yumpu.com/en/document/view/67855451/pdfdownload-advantages-of-poverty-life-changing-classics (zata 3seprenns 08.03.2025).

2. Rockefeller D.  Memoirs. Random  House, 2003. URL: https://ia800904.us.archive.org/35/items/DavidRockefellerMemoirs
2003RandomHouse/David%20Rockefeller%20-%20Memoirs%20%282003%2C%20Random%20House%29.pdf (zata 3seprents 08.03.2025).

3. Wood R. E. Remember with Advantages: Chasing the Fugitive and Other Stories from an Actor’s Life. McFarland & Co, 2006. 415 p.

4. Bowen H. R. Social Responsibilities of the Businessman / Foreword by Peter Geoffrey Bowen, introduction by Jean-Pascal Gond. University of
lowa Press, 2013. 298 p. DOI: 10.2307/j.ctt20q1w8f.

5. Modernization of social dialogue as an imperative for developing social responsibility by business organizations in Ukraine / H. Lopushniak et
al. Problems and Perspectives in Management. 2021. 19(1). P. 487-498. DOI: 10.21511/ppm.19(1).2021.41.

6. Mapagin FO. M., Morunsauii O. M. Ennukionenis Cydacnoi Ykpainu / peaxoin.: I. M. [[3100a, A. I. J)Kykoscekuit, M. I'. JKenes3usk Ta iH.;
HAH VYxpainu, HTII. Kuis: [HcTuTyT eHmpkinonenuanux nociimkens HAH Vipainun, 2018, onosn. 2023. URL: https://esu.com.ua/article-64116
(nara 3Bepuennst 08.03.2025).

7. Bonockosens H. 0. KoprnoparuBHa comiagbHa BiJIOBINaNBHICTh MiAIPHEMCTB SK OCHOBA IHHOBAaNiffHOTO PO3BUTKY Cy4acHOI €KOHOMIKH.
Hayxoei npayi KHTY: Exonomiyni nayxu. 2010. Nel7. C. 18-25.

8. Kotnep @. JI., JIi H. KopropaTtuBHa couianbHa BiAHOBIiAaNbHICT. SIK 3po0HTH sikomora Oinblie 100pa s BaIloi KOMIIaHIl Ta CyCHiJIbCTBA.
Kuis: Crannapt, 2005. 302 c.

9. Kotiep @. OcuoBu mapkerunry. Kuis: Haykoswuii csit, 2023. 490 c. URL: https://diamail.com.ua/PDF/978-617-7812-04-2/content.pdf (zata
3BepHeHHs 08.03.2025).

10. dpyxep I1. EdpextrBHuii kepiBuuk / mep. 3 aura. P. Mamkosoi. Kuis: KM-BYKC, 2018. 248 c.

11. Ipo craugapt SA 8000. URL: https://sm-mt.com.ua/services/standart-sa-8000/ (nara 38eprenns 08.03.2025).

12. ICTY 1SO 9000:2015. URL.: https://online.budstandart.com/ua/catalog/doc-page.htm|?id_doc=64030 (nara 3Bepuenns 08.03.2025).

13. Cepis cranmapris ISO 14000. URL: https://intercert.com.ua/articles/regulatory-documents/67-is0-14000 (mara 3Beprennst 08.03.2025).

14. Standards: 30 Years of Setting the Standard for Sustainability. URL: https://www.accountability.org/standards (mnara 3Beprenns 08.03.2025).

15. Friedman M. The Social Responsibility of Business is to increase its Profits. New York Yimes Magazine. September, 13. 1970. P.122-126.

16. ®pinman M., IlIBapr A. MorerapHa ictopist Crionydenux mratiB 1867-1960 pp. Kuis: Bakiep, 2007. 880 c.

17. Torep M. KonkypenTHa mepesara: SIk mocsiraTé cTabiibHO BHCOKHX pe3yibraTiB / mep. 3 aHri.: l.E€mensHoBa, 1. 'HatkoBepka. Knis: Ham
tdopmar, 2019. 622 c.

18. 3abamTancekuit M. M. ConianbHa BiIIIOBiTaNbHICTh KOHIECIHHOI AisIIBHOCTI B YKpaiHi. [unosayitina exonomixa. 2013. Ne6. C. 23-27.

19. Locke J. Segundo Ensayo Sobre el Gobierno Givil. Rustica. 178 p.

20. slpoBa B. B. TeopeTnko-MeTOIOIOTI4HI MiIXOAN 1O BUBYCHHS COL{aJbHOI BIAMOBIAANBHOCTI Oi3Hecy. Bichuk Xapkiecbko2o HaAyioHanbHo20
azpaproeo yHisepcumemy im. B. B. [loxyuaesa. Cep.: Exonomiuni Hayku. 2013. Ne 5. C. 185-196.

21. MinepsiH L. T'., Keppomn A. b. KopropatusHa comianbHa BifoBiganeHicTs. Micne i poss B cydacHoMy 6i3Heci. 2016. 351 c.

22. Ackerman R. W. How Companies Respond to Social Demand. Harvard Business Review. 1973. P. 88-98.

23. Preston L. E., Post J. E. Private Management and Public Policy. Englewood Cliffs: Prentice-Hall, 1975. 349 p.

24. Carroll A. B. Carroll’s pyramid of CSR: taking another look. International Journal of Corporate Social Responsibility. 2016. Vol. 1. Art. 3.
DOI: 10.1186/s40991-016-0004-6.

Scientific and technical journal «Technogenic and Ecological Safety», 17(1/2025) 73


https://www.goodreads.com/author/show/23387.Andrew_Carnegie
https://sm-mt.com.ua/services/standart-sa-8000/

