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PROSPECTS OF DEVELOPMENT OF STRATEGIC MANAGEMENT
The article considers both theoretical and practical topical aspects of strategic development of an organisation under market conditions. It substantiates urgency of continuous perfection of the process of company management. It generalises theoretical concepts that consider the process of company management. It specifies methods and approaches to development of strategy for achievement of competitiveness of a company and also prospective directions of activity that ensure its growth and prosperity. 
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Problem setting. Recently the need for a clear strategic policy of the organization has taken on increasing importance, it is perceived as constructive, objective the need to ensure the existence of the enterprise not only today but in the future. For effective management of the company needs continuous improvement management process and compliance with modern requirements of the external environment. 

The purpose of this article is to describe the methods and approaches of state regulation of the strategic management of the organization and competitiveness; definition of perspective directions of activity, to ensure its growth and development; the selection objective of a strategic management process that will ensure the growth and strengthening of the organization. 

Presentation of the basic material. Modern conditions of market relations require that at the level of the great medium or small business effectively formulated development strategies. That is sharp, clear and the most reasonable understanding of "where to go and why it is there." Experience of strategy development in entrepreneurial activity confirms the low level of Ukrainian organizations, both large and medium-sized businesses that are just starting to form strategies, long term plans, innovative processes, and the like. The management of the enterprise in its content are intended to achieve certain goals through the organization of interaction and mutual influence of groups of people in the process of their joint production and economic activity 

Conclusions of the research. Thus, we can conclude that the companies that own the strategy and implementing strategic management, always have the ability to behave consistently and systematically in your business, in particular, the market dynamic competitive environment, which increases the likelihood of achieving their goals. Therefore, the introduction of strategic management in Ukraine is objectively necessary process in the field of business management, which increases the willingness of business organizations to respond adequately to unexpected changes and contributes to a reasonable, negotiated solution to both current and strategic problems (because strategic management at a particular moment determines how the organization should operate in modern conditions to achieve the desired goal in the future, on the assumption that the environment will change). In this process, it is necessary to put the existing foreign experience in the field of strategic management and provide creative transfer taking into account the specific conditions of development of economy of Ukraine, to domestic enterprises to help them in the development of the required production and increase their effectiveness.

